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ON’T TIE YOURSELF to the sinking ship,” Tho.m Yorke
warned young artists in 2010. The vessel in ques-
tion was the music industry: In the US that year,
recorded music coughed out $7 billion in re.venue',
down from $14.6 billion barely a decade before. The mu51cdl_31'151i
ness had once gloated about unstoppable grow.th - but after 1(g)1(§a
downloads began replacing physical rec9rds in the egrly 20 Z,
profits started tumbling down. It looked like a storm without en‘t.
Then, seemingly out of nowhere, a lifeboat appeared. Desfl?[lh 2
being painfully slow to embrace digital fqrmats at. the turn o by
century, the industry went all in on streaming, and in 2016, reve
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rose by a double-digit percentage for the first time in two decades.
Last year, it happened again. Services like Spotify, Tidal and Apple
Music caught on so well with music lovers - 170 million people
use Spotify alone - that they’ve lifted the industry’s profits and
confidence alike. Even big tech firms like Amazon and YouTube are
getting in on the game by launching their own streaming platforms.
Industry revenue in 2017 ticked back up to $8.7 billion, and Wall
Street projects it’ll keep booming at the same rate in the next few
years. Labels are striking new distribution deals left and right;
veteran music analyst Mark Mulligan applauds the moment as one
of “clear momentum.”
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The story of the music industry is a story of rise and fall and
rebirth - of artists, formats and empires. Here, we’ve tried to sum
up that tale in one chart. Using data from the Recording Industry
Association of America, we’ve assembled 44 years of U.S. recorded-
music revenue, unadjusted for inflation and omitting a few sources
that were barely a blip on the industry’s balance sheets (like CD-
dispensing kiosks). Streaming’s reinvigoration of the industry is
obvious. But so is the explosion of other new ways people listen to
music. “There’s no longer a monolithic fan,” Josh Friedlander, the
RIAA’s head of data analysis, says. That bodes extremely well for
the business - if it can stay ahead of the curve this time. amv x. wane
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Thanks to
streaming, hip-hop
overtakes rock as
America’s most
popular genre,
capturing a quarter
of all U.S. music
consumption.
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The Super Audio CD
was a short-tived
format in the early
2000s that tried, and
failed, to supplant the
compact disc.

Sync revenue comes
from usage of music in
other media, such as TV,
movies and advertising.

Fees paid to artists and
labels from radio
services like Pandora
and SiriusXM.
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